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not immediately visible to our clients, we believe that 
it is crucial for the success of our firm. We also want to 
further strengthen our offering in Private Markets. 

As digital transformation 
accelerates in wealth management, 
how are you leveraging AI and 
technology to enhance advisory 
services and deliver more 
personalized solutions at scale?
We have launched an investment strategy in 2024 which 
is entirely based on AI and quantitative methods. We 
are running a global equity strategy via a SubFund of 
our own VCC, where we re-balance the portfolio every 
quarter based on the signals provided by the “machine”. 
It is too early to judge whether this works or not. If 
it does work, we might expand this approach in our 
portfolios. We are also participating in a pilot project 
to harness the power of AI to support our Relationship 
Managers with curated research reports. 

What do you see as the biggest 
opportunity for private wealth 
management in Asia over the next 
year, and what strategies are you 
prioritizing to capitalize on this?
I continue to believe that the greatest opportunity 
is to be different from the Private Banks, or even 
different from the vast majority of our colleagues 
in the industry: our basic philosophy is not to take 
retrocessions from our banking partners or fund 
managers. We believe that this is the only way of 
eliminating any potential conflict of interest. And at this 
stage it does not look like the industry is moving away 
from retrocessions – that allows us to be different.

With growing competition and 
regulatory complexities in Asia, 
what are your top three priorities, 
the most critical investments or 
initiatives you are undertaking to 
future-proof your business?
The first step was the upgrade our IT platform. We will 
continue to enhance our set-up as we go forward, as 
technology (and hackers) evolve constantly. We would 
like to be involved in M&A if the right opportunity comes 
along. Otherwise, we continue to do more of the same, 
i.e. focus on managing money for our clients in a prudent 
manner. We are in the business of wealth preservation 
and that’s what we want to offer to our clients. 
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Reflecting on 2024, what were 
the most significant trends or 
challenges that impacted your firm 
and the private wealth management 
industry in Asia? How have these 
shaped your strategy for 2025?
The eyes of clients and wealth managers in 2024 were 
on the path of interest rates and the actions of the 
Central Banks, as well as the presidential elections 
in the US. Both events will impact how the financial 
markets will perform in 2025. With Trump back in 
the White House, it is likely that inflation will not fall 
further, and in fact go back up again. That will force 
the Federal Reserve Bank to go more slowly on further 
rate cuts. As always, we are not trying to second guess 
what Trump may or may not do (he rarely does what 
he says) so we stay true to our investment philosophy 
of sticking close to our Strategic Asset Allocation for 
the various risk profiles. We are not trying to time the 
market or predict what Powell, Lagarde or Trump are 
doing. This approach has worked well for our clients, 
so we will stick to it. 

In what ways has your firm 
improved its platform, product 
offerings, or client experience this 
year to meet the evolving needs of 
UHNW and HNW clients?
In the course of 2024 we have revamped our IT set-up 
and invested considerable energy, time and money 
into strengthening our platform. The key risks in our 
business are reputation, and cyber security. As such, it 
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